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Agenda 

Á RMSI: a value-driven organization 

Á Mission, Vision and Values 

Á Value Drivers 

Á Key Differentiators: Fairness Quotient 

Á People-Centric Participatory Approach 

Á Employee Value Proposition 

Á Employee Wellbeing 

Á People Practices 

Á Accolades and Achievements 
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We Areé 
 

A professional services company providing geospatial solutions and 

application software services to clients worldwide. 
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About RMSI 

Operations covering North America, UK, Continental Europe, and 

Asia 

Strategically located five offices in India 

ï Noida (Corporate office)  

ï Hyderabad 

ï Dehradun 

ï Mumbai 

ï Rajasthan 

Global clients including Fortune 100 companies 

Over 75% repeat business 

Quality certifications ï CMMi Level 5, ISO 27001, and ISO 9001 

  

Noida 

Mumbai 
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Mission 

Mission 
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Á Data Conversion 

and Update 

Á Positional Accuracy 

Improvements 

Á Remote Sensing 

Á Cartography 

Á Data Engineering 

Á Image Processing 

Á Data Products 

Business Offerings 

Á Application 

Development and 

Maintenance 

Á Web Geospatial 

Applications 

Á Enterprise Application 

Integration 

Á Application Testing 

Á Consulting  

Á Hazard/Risk Modeling 

Á Disaster Management 

Á Analytical Services 

Á Vulnerability Assessment 

Á Spatial Modeling 

Data Information Model Analyze Recommend 

Data  

Development 

Software 

Development 

Modeling, 

Analytics  and 

Consultancy 
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RMSI ï Lines of Business 
 
Á Core Geospatial  

 

ï Utility 

ï Data Conversions and Update 

ï Cartography 

ï Remote Sensing Applications 

Á Agriculture and Natural 

Resources 

Á Land Information Management 

Á Wireless Telecommunication 

Á Risks and Insurance 
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HR Vision and Strategy 

HR@RMSI  

 

 

 

HR Strategy 

HR Vision 

To institutionalize a nurturing environment enabling individual and  

organizational growth. 

An indomitable commitment towards building a high performance driven 

environment that our employees are proud of 

A great sense of belonging inculcated through fair, transparent and ethical  

practices 

Building leadership at all levels by providing fast track growth opportunities to  

employees 
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Our Core Values 

Á Highly ethical code of conduct and business practices 

Á Respect and dignity 

Á Fairness and consistency 

Á Trust through transparency and open communication 

Á Empowerment and accountability 

Á Equal opportunity 

Á A sense of pride and ownership 

Á Value and wealth to all our stakeholders - investors, clients, employees and vendors. 

 

 

HR@RMSI  

Ranked 1st  on ñCompanyôs work values and ethicsò  

 

Ranked 1st  on ñMutual trust and respect among employees ò  

 

         (Source: IDC-Dataquest IT Best Employers Survey 2007, 2008 & 2009) 
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Key Differentiators ï Fairness Quotient 
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Prevent 

ÅAction and behavior violating values and culture 

ÅPartiality in behavior, practices and conducts 

ÅAny discrimination and injustice  

Recognize 

ÅExternal talent aligned to core values and harnessing 

ÅPassion among employees and fulfilling 

ÅóValue Championsô of the organization and supporting 

Establish 

ÅTransparency and fairness in policies, processes and practices 

ÅForums where values are being exemplified by the leaders 

ÅWell-knit employee bonding and their empowerment 



www.rms i .com  

 

People-Centric Participatory Approach 

 #11 
Source: Marshall Goldsmith (2002)  
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Inculcating a óSense of Belongingô 

 

 

 
 

 

 

 

 


